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Military Tourism.
Wildwood, New Jersey and the Naval Air Station Wildwood Museum. Here we find an
F-14 Tomcat and other military jets -- but what intrigues our reviewers is a display called
Calling All Boats.

Inside this military museums we discover photographs and oral histories from the attack
on the World Trade Center -- but not the stories we’ve heard. Rather, we discover that in
the aftermath of the attacks, more than 300,000 New Yorkers were evacuated from
Manhattan…by boat.
The untold story of one of the largest boat lifts since Dunkirk is found here and nowhere
else. This is Military Tourism.

Military Tourism
From Wildwood we go to a naval base where we see a gigantic hanger inside of which is a
scale model of an aircraft carrier. We learn why this aircraft carrier is here (it’s 600-feet long)
but what really gets our attention – and seems odd – are some fragments of charred steel that
are in display cases around the walls.

Our guide takes us across a scruffy field to an outline on the ground. This is the exact spot
where the Nazi dirigible Hindenburg came crashing to the ground. And those bits of
charred steel? They were parts of the Hindenburg recovered from the crash site.
This is Military Tourism.

MILITARY TOURISM

Military tourism has become one of the fastest growing segments of the tourism industry.
Last year more than 40 million Americans visited a military site and spent a record $525 million on
admission tickets.
Equally, to cater to their guests, military museums have invested more than $400 million in new
buildings, and another $100 million in interactive exhibits, dioramas and outdoor parks.

(Bottom, left to right) The atrium of the new $50 million National Museum of the Marne Corps in Virginia. Reenactors take Iwo Jima with flame throwers in the
amphitheater at the National Museum of the Pacific War in Texas.

MILITARY TOURISM
In New York City, nearly 1 million tourists visited the Intrepid Sea, Air & Space Museum. Ticket sales hit a record $29 million.
In San Diego, another 1 million visitors paid $19 million to enter the USS Midway Museum, also a record.
In New Orleans, ticket sales for the National World War II Museum hit $16 million with 700,000 visitors, both records.

(Bottom, left to right). The National Airborne and Special Operations Museum in N.C. A parachute event at the Midway Museum in San Diego.

MILITARY TOURISM
In Seattle, the Museum of Flight sold $9 million in admission tickets.
In Charleston, ticket sales for Patriots Point hit $6.4 million.
In Mobile, the total was $5.9 million for the USS Alabama Battleship Park.
In Kansas City, the National World War I Museum sold $4.8 million in tickets.
.
(Bottom). Nauticus and the battleship USS North Carolina in Virginia.

MILITARY TOURISM

Add to that another 10 million visitors who paid $208 million to visit one the 240
smaller military museums. And don’t forget the more than the 12 million Americans
who spent $252 million to buy a ticket to a military airshow. All records.
Sources: American Alliance of Museums, Facts & Data, 2015; International Council of Airshows; individual museums report attendance
and average ticket sales.

(Bottom, left to right). The National WWII Museum in New Orleans. The National WWI Museum and Memorial Tower in Kansas Coty.

MILITARY TOURISM
WHAT IS A MILITARY MUSEUM – NOT WHAT YOU THINK
A military museum is a “museum” only in the sense of categorization for tax purposes. Rather, a “museum” is often a
multi-acre complex with immersive environments, virtual reality, 4D theaters with seats that pitch and roll as you
experience a 270-degree visual of a battle scene.
A submarine surfaces in front of the National Museum of the Pacific War, Texas.

MILITARY TOURISN
History. Heroes. Hardware.
Do you remember the story of the SEALs incredible rescue as depicted in the movie
Captain Phillips? That story, and the lifeboat used to hold Phillips’ hostage, are on display
in North Carolina. Complete with bullet holes.
The helicopter from the movie Blackhawk Down can be found at another military
destination -- complete with Delta forces in a diorama.
How about a military ghost town with a classified WWII story, or a walk through secret
Cold War ICBM silo?
(Bottom, left to right) The lifeboat from Captain Phillips in Florida. An abandoned WWII
airfield in Utah. The rotor from the helicopter Blackhawk

MILITARY TOUIRISM
Top 100 Military Destination

Our mission is to help readers discover fabulous destinations, understand what’s there, and get excited
about the unexpected stories and objects they’ll encounter that in some important way played a role in our
nation’s history.

(Bottom) An SR-71 with a hypersonic reconnaissance drone on its back. Seen in California.

Top 100 Military Destination
We offer reviews, special offers, and discounts.
We have suggestions, each organized by state.
We are the only site focused on military tourism.

(Bottom, left to right). The beautiful courtyard at the Peterson Air & Space Museum in Colorado Springs. Air Zoo in Kalamazoo, MI.

Top 100 Military Destination
The staff of Top 100 are always visiting and revisiting sites to update reviews and
share news on new exhibits.
All of our blogs are approved by our founder and author.
We do not accept advertorials.

(Bottom, left to right). The Medal of Honor exhibit at the National Museum of World War II. The Freedom Pavilion, New Orleans.

Top 100 Military Destination
Geotargeting
Air parks. Tank parks. Heritage trails with iconic
battle scenes and life-sized historic fortifications.
There is a destination is almost all of the states of
the Union. Each is rated.
Your advertising may be listed inside the listings by
states.

(Opposite page) a F-4 Phantom greets visitors to Battleship Park in Alabama.
(This page from top left) Rides in a Huey chopper in Georgia. The Vietnam
Experience “fire base” in SC. The tank park in Arkansas. A submarine in
Washington. A deck gun in Hawaii. Inside a missile silo in North Dakota.

Top 100 Military Destination
HONOR
Military Tourism hits an emotional chord few web sites can. It’s something built into the DNA of every destination. Freedom. There is a powerful
emotional connection we Americans have to the men and women who step out of their everyday lives to fly the jets, drive the tanks and race to the
frontlines when freedom is at risk. Top 100 celebrates our storied military history and the men and women who fought for our freedom.

((Left, top) A special forces exhibit at the National UDT-SEALS Museum. (Left bottom) The entrance to the National Infantry Museum (Middle) ) The Medal of Honor statue at the National UDT-SEALS Museum in Florida. (Right,top) The tank
park at the First Division Museum outside of Chicago. (Right, bottom) An F-14 greets you at the National Naval Aviation Museum in Pensacola.

WEB SITE AUDIENCE DEVELOPMENT
Our founder is the author of the bestseller The Top 100 Military Sites in America and tours with his book to promote readership and web
traffic. We are actively marketing the site to grow it into the must-see destination for the millions of veterans and Americans who seek out
destinations to experience our great American history.

RATE CARD – Launch Advertisers - 2019
“Proud Supporter”
Launch Sponsor Category -- Three advertisers. Must be a national advertiser. Each advertiser receives
Inclusion in Footer Bar at the bottom of the home page with logo, copy line, and a link to your home page
for all of 2019.
$5500
Ad Unit: 300x250 px
Appears on Destinations Pages. Example: https://www.topmilitarydestinations.com/reviews-anddiscounts/

MATERIALS
Fonts must be supplied.
Scans/Photos: Scans should be compatible with Adobe Photoshop.
Resolution must be 300 ppi at 100% size for Grayscale and CMYK images.
Resolution must be 1200 ppi at 100% size for Bitmap art.
Acceptable Media: CD - DVD, Zipped file or PDF via email, Dropbox, etc.
charged for any advertiser requesting text alterations.
PAYMENTS
Net 30 days. FOR NEW ACCOUNTS, PAYMENT FOR FIRST AD MUST BE
MADE WITH INSERTION ORDER. All major credit cards are accepted for
payment.
SEND ADVERTISING MATERIALS TO:
Top 100 Military
PO Box 6
Glenview, Ky 40036
doug@topmilitarydestinations.com
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